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For: Selection of a Vendor for Digital Marketing Campaign Execution
for Coex Vietnam Exhibitions in 2026

Date: 04 February 2026

Introduction of Coex
Coex is Korea's leading exhibition organizer and venue management company. Every year, Coex organizes more than 25 exhibitions covering a wide range of industries. Coex Center, which opened in 1979, is the most sought-after convention and exhibition venue in Korea, hosting more than 200 exhibitions each year as well as 2,500 international meetings and events. As a leader in Korea's MICE industry, Coex contributes to national competitiveness and serves as a platform for business and information exchange.
Since launching the Vietnam International Retail & Franchise Trade Show in 2009, Coex has built extensive domestic and international networks, establishing itself as the leader in this field. In 2015, Coex set up a representative office in Ho Chi Minh City, Vietnam, and since 2021, it has been operating as Coex Vina. With a robust network of local institutions, associations, and partners, Coex Vina offers comprehensive Vietnam-specialized exhibition services, including stable event planning, on-site operations, and post-event management.
Its primary fields of business are as follows:
Organize Trade Show / Exhibition;
Provide Event Management Service; 
Provide Hybrid Event Service;
Provide Venue Service
Manage Coex and External Venues
Provide Business Matching Service
Provide Consultations 
[bookmark: _Hlk217289261]Further information on Coex can be viewed at www.coexcenter.com. For more information on our business in Vietnam, please visit coex.vn. There are sites of shows in Vietnam, please visit:
· VIETBABY – Vietnam Int’l Maternity – Baby & Kids Fair: www.vietbabyfair.com.vn 
· VIPREMIUM – Vietnam Int’l Premium Products: www.vipremium.com.vn 
· VIETEDU – Vietnam Int’l Education Fair: www.vietedufair.com.vn 
· AUTOMATION WORLD: www.automationworld.net.vn 
· ELECS VIETNAM: https://elecs.or.kr 
· COFFEE EXPO – Vietnam Int’l Coffee, Tea & Bakery Expo: www.coffeeexpovietnam.com 
· VIETFRANCHISE – Vietnam International Franchise Show: www.vietrf.com 
· VIETCONSUMER – Vietnam Consumer Goods and Living Fair: (new – to be updated)
RFQ Overview
Title: Selection of a Vendor for Digital Marketing Campaign Execution for Coex Vietnam Exhibitions in 2026
Purpose:
To generate pre-registrations from targeted audiences for Coex Vietnam exhibitions through paid digital advertising campaigns.
To maximize the effectiveness of marketing budgets by applying structured and data-driven campaign execution.
To select a digital marketing vendor capable of efficiently executing multiple exhibition campaigns with different target audiences and objectives.
Scope of Work:
Campaign implementation:
Paid ads: Implement and manage paid advertising campaigns across official social media platforms, including Facebook, Instagram, LinkedIn, TikTok, and Google Ads, as designated by Coex Vina.
Creative development: Develop and deploy creative materials required for digital advertising campaigns, including social post content and advertising assets.
The scope includes campaign planning, audience targeting, budget execution, performance tracking, and campaign-level reporting.
The services shall cover Coex-organized exhibitions held at SECC (Ho Chi Minh City), VEC (Hanoi), and any other venues in Vietnam as may be designated by Coex Vina during the project period.
Project Period: From the Date of Signing the Contract to 31st December, 2026
Selection & Quotation Evaluation Process
The vendor submitting the lowest-priced quotation that fully complies with the RFQ requirements shall be selected.
Vendors shall submit their quotation via email in accordance with the submission instructions provided by Coex Vina.
All quotations will be evaluated based on completeness, compliance with the scope of work, and price.
Coex Vina reserves the right to request clarification, correction of clerical errors, or a revised quotation if deemed necessary.
Company Selection: One(1) company will be selected. 

Detailed Scope of Work
Campaign Implementation:
Drive leads from targeted audiences to the designated online pre-registration landing page of each exhibition, with separate registration flows for Visitors (B2C) and Buyers (B2B). Campaign activities shall focus on generating pre-registration traffic prior to the exhibition.
Pre-registration landing page for Visitor (B2C)
Pre-registration landing page for Buyer (B2B)
Technical set up and tools: Set up Google Analytics and relevant Pixel tracking to monitor campaign traffic and performance.
Links of social media channels:
VIETBABY:
Facebook: https://vietbabyfair.com.vn 
Instagram: www.instagram.com/vietbabyfair_official 
TikTok: www.tiktok.com/@vietbabyfair 
LinkedIn: www.linkedin.com/showcase/vietbabyfair 
VIETEDU:
Facebook: www.facebook.com/vietedufair 
Instagram: (new – to be updated)
LinkedIn: www.linkedin.com/showcase/vietedufair 
VIPREMIUM:
Facebook: https://vipremium.com.vn 
Instagram: www.instagram.com/vipremium.vn 
TikTok: www.tiktok.com/@vipremium
LinkedIn: www.linkedin.com/showcase/vipremium 
AUTOMATION WORLD VIETNAM:
Facebook: www.facebook.com/automationworld.official 
LinkedIn: www.linkedin.com/showcase/automationworldvietnam 
COFFEE EXPO VIETNAM:
Facebook: https://www.facebook.com/coffeeexpovietnam 
Instagram: https://www.instagram.com/coffeeexpovietnam 
TikTok: www.tiktok.com/@coffeeexpo_vietnam 
LinkedIn: https://www.linkedin.com/coffeeexpovietnam 
VIETFRANCHISE:
Facebook: https://www.facebook.com/vietrfshow 
Instagram: https://www.instagram.com/vietrf.official 
TikTok: (to be updated)
LinkedIn: https://www.linkedin.com/showcase/vietrf 
ELECS VIETNAM:
Facebook: www.facebook.com/ElectricEnergyShow 
LinkedIn: www.linkedin.com/showcase/elecsvietnam 
VIETCONSUMER:
Facebook: (new – to be updated)
Instagram: (new – to be updated) 
TikTok: (new – to be updated)
LinkedIn: (new – to be updated)
In particular, the YouTube channel under the name Coex Vina will be used for all Coex Vietnam exhibitions: https://www.youtube.com/@CoexVietnam 
The vendor shall execute digital advertising campaigns using the official social media channels listed above and any additional official channels designated by Coex Vina during the project period.
Creative Development: 
Content: Social posts.
Design: Social posts and all other digital assets required to support the campaigns.

Target Audience & Expected KPI for Coex Vietnam Exhibitions in 2026:
Expected target Audience:
VIETBABY in HCMC (SECC, 4~7 June)
Visitor (B2C): Expecting parents, pregnant women, parents with babies and young children, families, caregivers.
Buyer (B2B): C-level executives, business owners, founders, managers, enterprises operating in the mother and baby sectors.
VIETEDU in HCMC (SECC, 4~7 June)
Visitor (B2C): Parents, students, teachers, educators, individuals interested in education and training programs.
Buyer (B2B): C-level executives, managers, business owners, founders, teachers, and organizations in the education sector.
VIPREMIUM in HCMC (SECC, 4~7 June)
Visitor (B2C): High-income consumers, premium product users, lifestyle and luxury-oriented visitors.
Buyer (B2B): Brand owners, distributors, retailers, importers, and enterprises in premium and high-end consumer goods sectors.
VIETCONSUMER in HCMC (SECC, 4~7 June)
Visitor (B2C): General consumers, families, young adults, shoppers interested in consumer goods and daily products.
Buyer (B2B): Retailers, wholesalers, distributors, importers, exporters, and consumer goods enterprises.
ELECS VIETNAM (SECC, 15~17 July)
Visitor (B2C): Students, technicians, engineers, individuals interested in electrical and electronic technologies.
Buyer (B2B): Engineers, technical managers, project managers, contractors, enterprises in the electricity and electronics sectors (male-dominant).
AUTOMATION WORLD VIETNAM in Hanoi (VEC, 9~11 September)
Buyer (B2B): Engineers, technical managers, factory managers, procurement managers, business owners, and decision-makers in industrial and automation sectors (male-dominant)
VIETBABY in Hanoi (VEC, 15~18 October)
Visitor (B2C): Expecting parents, families with babies and young children, and caregivers.
Buyer (B2B): Business owners, manufacturers, distributors, retailers, and enterprises operating in the mother and baby industry.
VIETEDU in Hanoi (VEC, 15~18 October)
Visitor (B2C): Parents, students, teachers, educators, individuals seeking education and training opportunities.
Buyer (B2B): School representatives, education providers, training centers, education business owners and managers.
VIETRF in HCMC (SECC, 29~31 October)
Visitor (B2C): Entrepreneurs, start-up founders, individuals interested in franchising and retail opportunities.
Buyer (B2B): Franchise owners, franchisors, investors, retailers, C-level executives, and business decision-makers in franchise and retail sectors.
COFFEE EXPO VIETNAM in HCMC (SECC, 29~31 October)
Visitor (B2C): Coffee lovers, baristas, students, young consumers, and individuals interested in coffee culture.
Buyer (B2B): Coffee shop owners, café chains, roasters, distributors, importers, suppliers, and F&B business owners.
Expected KPI:
VIETBABY in HCMC (SECC, 4~7 June)
Primary KPI (Pre-Registration): 9,000
Sub KPI (Reach Fanpage): Reached 1.2M unique users
VIETEDU in HCMC (SECC, 4~7 June)
Primary KPI (Pre-Registration): 2,500
Sub KPI (Reach Fanpage): Reached 1M unique users
VIPREMIUM in HCMC (SECC, 4~7 June)
Primary KPI (Pre-Registration): 1,200
Sub KPI (Reach Fanpage): Reached 1M unique users
VIETCONSUMER in HCMC (SECC, 4~7 June)
Primary KPI (Pre-Registration): 1,000
Sub KPI (Reach Fanpage): Reached 1.2M unique users
ELECS VIETNAM (SECC, 15~17 July)
Primary KPI (Pre-Registration): 1,000
Sub KPI (Reach Fanpage): Reached 1.5M unique users
AUTOMATION WORLD VIETNAM in Hanoi (VEC, 9~11 September)
Primary KPI (Pre-Registration): 1,500
Sub KPI (Reach Fanpage): Reached 1.2M unique users
VIETBABY in Hanoi (VEC, 15~18 October)
Primary KPI (Pre-Registration): 4,500
Sub KPI (Reach Fanpage): Reached 1M unique users
VIETEDU in Hanoi (VEC, 15~18 October)
Primary KPI (Pre-Registration): 2,500
Sub KPI (Reach Fanpage): Reached 1M unique users
VIETRF in HCMC (SECC, 29~31 October)
Primary KPI (Pre-Registration): 1,200
Sub KPI (Reach Fanpage): Reached 1M unique users
COFFEE EXPO VIETNAM in HCMC (SECC, 29~31 October)
Primary KPI (Pre-Registration): 5,000
Sub KPI (Reach Fanpage): Reached 1M unique users

The allocation of Expected KPI across target audiences may vary by exhibition and shall be determined by Coex Vina based on the characteristics and objectives of each event.
An additional exhibition may be organized at SECC, VEC, or other venues designated by Coex Vina during the project period, which shall be deemed an extension of the project scope. In such case, the overall scope of work and project scale may be adjusted accordingly.
Price:
For quotation purposes, the proposed price shall be submitted as a total amount based on the aggregated expected scale of all exhibitions included within this project.
All prices shall be quoted in Vietnamese Dong (VND) and exclusive of Value Added Tax (VAT).
Selection of a Vendor
Vendor selection shall be based on quotations submitted in accordance with the procedures and instructions provided by Coex Vina.
The selected vendor must demonstrate the capability to plan, execute, and manage digital marketing campaigns for Coex-organized exhibitions in Vietnam during the project period.

General Guidelines & Information
General Information:
Project Title: Selection of a Vendor for Digital Marketing Campaign Execution for Coex Vietnam Exhibitions in 2026
Project Period: From the Date of Signing the Contract to 31st December, 2026
Interpretation
All advertising activities shall fully comply with applicable laws and regulations.
Any unclear or ambiguous matters arising from this RFQ shall be subject to the interpretation of Coex Vina.
Vendor Eligibility Requirements:
The vendor must have a proven track record in planning, executing, and managing digital marketing campaigns for at least one (1) major event within the past three (3) years.
The vendor must not have undergone bankruptcy, rehabilitation, or court receivership within one (1) year prior to the RFQ announcement date.
Schedule and Documents to be Submitted
Quotation Submission Schedule
Quotations shall be submitted via email within the submission period as notified by Coex Vina.
Specific submission deadlines and related instructions shall be notified to vendors in advance.
Any quotations submitted after the specified deadline may be excluded from evaluation at Coex Vina’s discretion.
Coex Vina reserves the right to extend the submission deadline or request resubmission or clarification from selected vendors at its sole discretion.
Submission of Documents
Submission Period: The submission schedule shall be determined and announced by Coex Vina in compliance with applicable regulations.
Documents List:
	Category
	Items

	Documents (Soft Copy, Email Submission)
	1 copy of Business Registration

	
	1 copy of Project Experience Portfolio (PPT or PDF)

	
	1 copy of the Price Offer Form (Annex 1), duly signed and submitted together with a detailed quotation and price breakdown.
* The detailed quotation shall be considered an integral and inseparable part of the eligible price offer.


All documents must be written or issued in English.
All quotations and required documents shall be submitted in soft copy via email to: coexvina@coex.vn.
Submitted documents shall not be returned under any circumstances.
Company Selection Process
The vendor submitting the lowest-priced quotation that fully complies with the RFQ requirements shall be selected.
Quotations shall be evaluated based on completeness, compliance with the scope of work, and price.
Coex Vina reserves the right to request clarification, correction of clerical errors, or a revised quotation prior to final selection.
Coex Vina reserves the right not to select any vendor if none of the submitted quotations are deemed suitable.
Coex Vina shall not disclose the composition of the evaluation committee, the evaluation methodology, or the final evaluation results. Vendors shall not raise objections concerning these matters to Coex Vina or any third party.
Preparation & Submission of Price Offer:
The quotation shall be completed using the official Price Offer Form (Annex 1) provided by Coex Vina.
The proposed amount shall be exclusive of VAT and shall include a detailed quotation and price breakdown, along with the total aggregate amount.
Any corrections, deletions, or alterations made to the quotation must be duly authenticated with the vendor’s official seal.
Price amounts must be stated in English words, with the corresponding Arabic numerals placed in parentheses. In case of any discrepancy between the two, the English words shall prevail.
All price quotations must be denominated in Vietnamese Dong (VND).
Once submitted, the quotation shall be final and may not be amended, substituted, or withdrawn under any circumstances.
Payment Terms
Payments and settlements shall be processed separately for each individual exhibition.
Advance payments may be considered on a case-by-case basis, with the percentage and terms subject to negotiation depending on the specific exhibition.
Final settlement payments shall be made following the inspection and approval of the vendor’s services for each respective exhibition.



List of Annexes forming part of this RFQ (issued as separate documents):

Annex 1 – Price Offer Form
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